
MAKING AN IMPACT IN THE UPDRAFT

Big City Bank 

Honorary Bat Boy/Girl Promotion
Objective
Big City Bank recognizes that the best time to grab a new customer is when they are young.  The bank also recognizes the best way to sign up a young customer is through reaching out to their family members who are already Big City Bank customers.  
The Promotion Concept 
Big City Bank will launch an Honorary Bat Boy/Girl with the Big City Kangaroos to be awarded three times the season.  The contest will be marketed to existing Big City Bank customers to encourage them to sign their children up for a Young Savers Account at the bank.  Anyone who signs up for a Young Savers Account gets their name entered five times instead of just once.  

Because sweepstakes rules state that no purchase is necessary, bank customers will also have the ability to go to a Big City Bank branch to sign up.  If they sign up at a bank branch, they have to also get the name of any branch employee that helped them sign up.  This way, we force our fan to interact with a Big City Bank employee who can encourage the fan to sign up for other appropriate Big City Bank products.
The Promotion Specifics
The Honorary Bat Boy/Girl promotion will run throughout the season.  Each month, we’ll identify one winner who will receive the following:
Here’s what one lucky winner (between the ages of 7-14) will get:

· Bat Boy/Girl for the first four innings of a Kangaroos game

· Tickets for the family

· A pre-game V.I.P. tour of Kangaroos Field

· An authentic Big City Kangaroos jersey

· A $50 signing bonus to deposit into a Big City Bank savings account

· A live, on-air interview during the Kangaroos radio broadcast

· A customized Kangaroos baseball card

· A Kangaroos baseball bat autographed by every player on the team

Educating our fans about the promotion
The Big City Bank Honorary Bat Boy/Girl Promotion will be promoted in multiple ways by the Big City Kangaroos.  As our sponsor, you won’t have to spend one additional dollar promoting the promotion.  That’s our responsibility to let our fans know about the promotion. We’ll promote it in-stadium and out of stadium throughout the promotion period.

We’ll also promote the promotion in branches by creating a nifty POS Display for each branch location.  We’ll provide tee-shirts for each branch employee to wear proudly while they are working to promote the bank’s association with the team.
Here’s how the Kangaroos will promote your promotion:
· In-stadium activity.  To reach the fans that attend our games, we will encourage them to participate in the promotion by utilizing the following vehicles: 
· Public Address Announcements

· Video Scoreboard

· POS Displays strategically placed around the concourse.
· Other day parts:  The Kangaroos will make a special radio commercial featuring the Honorary Bat Boy/Girl promotion and run it on other day parts on our flagship radio station, ESPN Radio.   
· Social Media: We want all our fans that follow us on our various social media outlets to know about the promotion and take action.  We’ll post the promotion on our Facebook page, Instagram page and also send out tweets throughout the promotion period.

· Newspaper advertising:  We will create a 5.75” x 7” newspaper ads that will run in the sports section of the Big City Gazette.    
· Radio drop-ins: Our broadcasters will discuss the promotion during every radio broadcast during the promotional period.  Every Kangaroos game is broadcast on ESPN Radio.     
· Website: We will feature the promotion on our website throughout the promotion period on our homepage, promotions page and in banner advertising. 

· TV drop-ins: Our broadcasters will discuss the promotion during the promotion period on all of our TV broadcasts on Comcast.
· TV Spots:  We’ll create a special TV spot promoting the promotion and run it during the promotion period on our TV broadcasts and on other dayparts on our TV partner’s channel.

· Kangaroos game program:  We will include a summary of the promotion in our game program’s “promotions pages” during the promotional time period. 

· Kangaroos Email Newsletter:  The promotion will be featured in our email newsletter Kangaroos Lore, distributed to 50,000 subscribers once a month.
Fulfillment

The Kangaroos will be responsible for:

1. Picking the winners and providing all aspects of their game night experience including the tickets, merchandise and other goodies.
Big City Bank is responsible for:
1. Making sure branch employees are aware of the promotion and talk it up with customers.
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